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PARIS, June 4 /PRNewswire/ -- PUBLICIS signaled its intention to continue expanding its U.S. presence with the 
acquisition of EvansGroup, a $350 million advertising and public relations firm. EvansGroup dominates the Seattle 
market and has particular strengths in technology, health-care, retail and consumer goods, including an integrated 
marketing unit with one of the top 30 U.S. public relations firms. 


Following this and the recent acquisition of the Hal Riney agency, PUBLICIS ranks now among the U.S." top fifteen 
advertising agencies, with $1.4 Billion in U.S. billings, making the U.S. PUBLICIS' second-largest market. 


EvansGroup, whose clients include Hewlett-Packard (also a current client of PUBLICIS in 30 countries), PETSMART 
and United HealthCare, will merge with PUBLICIS/Bloom, which operates offices in New York and Dallas and serves 
clients including Nestle, Lancome, L'Oreal, BMW and T.G.I. Friday's. The combined firm, with billings of $700 
million, will be called PUBLICIS and will operate separately from the recently-acquired agency of Hal Riney, now 
called PUBLICIS &Hal Riney. 
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- PUBLICIS Now Among Top Fifteen U.S. Agencies, with $1.4 Billion in Billings, 
Following Evans, Recent Hal Riney Acquisitions 


PARIS, June 4 /PRNewswire/ -- PUBLICIS signaled its intention to continue expanding its U.S. presence with the 
acquisition of EvansGroup, a $350 million advertising and public relations firm. EvansGroup dominates the Seattle 
market and has particular strengths in technology, health-care, retail and consumer goods, including an integrated 
marketing unit with one of the top 30 U.S. public relations firms. 


Following this and the recent acquisition of the Hal Riney agency, PUBLICIS ranks now among the U.S." top fifteen 
advertising agencies, with $1.4 Billion in U.S. billings, making the U.S. PUBLICIS' second-largest market. 


"Our acquisitions in the U.S will continue," said Maurice Levy, chairman and chief executive officer of PUBLICIS SA. 
Global capitalized billings of PUBLICIS SA, based in Paris, now stand at $5.5 Billion. 


EvansGroup, whose clients include Hewlett-Packard (also a current client of PUBLICIS in 30 countries), PETSMART 
and United HealthCare, will merge with PUBLICIS/Bloom, which operates offices in New York and Dallas and serves 
clients including Nestle, Lancome, L'Oreal, BMW and T.G.I. Friday's. The combined firm, with billings of $700 
million, will be called PUBLICIS and will operate separately from the recently-acquired agency of Hal Riney, now 
called PUBLICIS &Hal Riney. 
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New Integrated Marketing Agency Also Launched 


To capitalize on the fastest-growing segments of the communications industry, Levy also announced the U.S. launch 
of PUBLICIS-Dialog, an innovative concept new to the U.S. market. PUBLICIS-Dialog, operating as a unit of 
PUBLICIS will deliver totally-integrated marketing communications services, encompassing public relations, direct 
marketing and sales promotion under one roof. PUBLICIS-Dialog will offer marketers a unified communications 
solution built around a single, compelling creative idea. 


"This synergistic and powerfully-persuasive approach has proven extraordinarily successful in our European 
markets and will meet the growing demand of U.S. marketers for more efficient and effective communications," Levy 
said. 


The launch of PUBLICIS-Dialog will be boosted through the successful integrated marketing model of EvansGroup, 
which Levy credited with fueling EvansGroup's success with marketers who require brand-building that goes beyond 
advertising. 


Levy named Robert H. Bloom, of PUBLICIS/Bloom, as chairman and chief executive officer of the newly-merged 
PUBLICIS agency, which expects to record revenues of $90 million in its first year of joint operation. Jon L. Johnson, 
of EvansGroup, will serve as chairman and chief executive officer of PUBLICIS-Dialog, reporting to Bloom. 


"This strategic acquisition gives PUBLICIS coast-to-coast coverage and a strong presence in the vibrant New York, 
Seattle and Dallas markets," Bloom said. "The merged firms fit together incredibly well. EvansGroup complements 
our core competencies in food and beverage, healthcare and retail, while adding vital new capabilities in technology 
marketing." 


The merger will also transform the combined companies' Dallas and San Francisco offices. Dallas offices of 
EvansGroup and PUBLICIS/Bloom will be combined to create a Texas powerhouse with billings of nearly $235 
million. EvansGroup's San Francisco operation will be renamed and refocused as a centerpiece of PUBLICIS- 
Dialog. EvansGroup offices in Salt Lake City, Indianapolis, and Boise will operate as PUBLICIS. 


EvansGroup's Jon Johnson said his firm welcomed the PUBLICIS merger as a way to provide international 
resources to its clients and to build on its successful integrated communications practice, exemplified by its national 
award-winning programs for the United Soybean Board, a commodity promotion giant. 


"Our clients have valued and rewarded integration and our management has embraced it," said Johnson. "Building 
on that experience, | have been given a mission and the necessary financial resources to quickly expand PUBLICIS- 
Dialog through acquisitions to achieve revenues of $100 million within two years." 


PUBLICIS will grow organically through this powerful new organization in the U.S., based on tested and experienced 
agencies, as well as through acquisitions that will continue to strengthen PUBLICIS client service capabilities, 
competitiveness, creativity and capacity for innovation. 


"We are moving aggressively toward a goal which is now in sight," said Maurice Levy, chairman and chief executive 
officer of PUBLICIS, "to establish a formidable advertising and communications powerhouse in the U.S. to reflect the 


creative and dynamic leadership of the PUBLICIS tradition." 


He concluded, "Bob Bloom has done an extraordinary job in establishing the PUBLICIS name in the U.S. and 
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creating the basis for our development today. Hal Riney brings what is best in American advertising creativity to 
PUBLICIS. And today, | am delighted to welcome Jon Johnson who has built an agency whose consistent 
performance for its clients has been a key reason for their confidence and its continuing success." 


Additional information on Publicis is available at the company's website, http://www. publicis.fr SOURCE Publicis SA 
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